2013 S RITAHAFRBEFZR L FAREAFA K
T o#HBFRAKRA



1~ FRLRLGEARMRES

2 FHREBREHOARREE T K

3 EBLRUKREMEEERLITFN

A-ERLBRNBEENEZTNERT % -

ST HERGSRABABDFAERGIMA — T A -

B RBLTHERR

I~ FRETHERRSHE

2~ FRTHERBEGEN ;

3 RBBEITHEERBITREIM AR -

AR L E GRBF T ) XS A LTI

€~ MAFR R

L AN A I 3] B 50 A BkAa B4R J5 @) Fo B 7% 6] 22

2. KRB R XM R BAFRENARARTO K FZ (XK )

3. NABF R TATHIR T 7k

4. BT F R B TR A RAE

2L HA

. (&®E¥ (RE5HX)) A=% ZERFHRAE

2. {aRiE S M%>E%R”*%%k%$%ﬁ

3. (RFEHEEBE  BBAFEBRAR (F2R)) [ER]1EEH A FRXRBEMHEM 3
KBRS KER ~ LFEREF MM R

4. CRBHEFRETNF) [RIAHIAA &L ©F T LR

5. Tourism: Principles & Practice (3rd Edition), Chris Cooper, Stephen Wanhill , John
Fletcher, Prentice Hall; 2006

6. Meetings, Expositions, Events & Conventions: International Edition » George G. Fenich,
Pearson Higher Education » Copyright: 2008 > ISBN-10:0138137552

7. Jennings, Gayle, Tourism Research (2nd Edition), John Wiley & Sons Australia, Ltd.,
2010

8. Annals of Tourism Research, Journal Of Travel Research, Tourism Management = K&
HBELERFRL2FELXE -

9. FEARAFRAZIFHE W ORBETE)  RE2FEFELEXFE -



